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INntroductions

Facts and why have a site, anyway?
What makes your site successful?
Elements of an effective Web site
Importance of keeping your site current
Ways to check your site

Marketing your site and getting traffic
Take-away Tips

Questions



® ® ® |ntroductions

NO are you?
Ny are you here?
nat would you like to learn?
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® ® ® The Facts

FACT 1: Close to 50 percent of all American
households have HIGH-SPEED Internet service!l Only 5
percent in 2000.*

FACT 2: /3 percent of ALL Americans go online.*

FACT 3&: Generation Z (born 1996-present) The first
“digital” generation. These are your future board
members, volunteers and donors.

FACT 4: Hurricane Katrina and Rita changed the e-
ohilanthropy landscape. Since 2005, more than 50% of
Americans have donated online.

*Source: Pew Internet & American Life Project



® ® ® The Facts

Millions of Americans who have made a donation online
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® ® ® Why have a Web site?




® ® ® Why have a Web site?

| ook at the statistics
We're onlinel

It’s your virtual front door to the
world.

't can be one of your biggest assets
(branding, communication,
operations, fund-raising, etc.)



PPPS What makes your site
successful?

Depends on your goals - have those been
defined?

Make it more than just an online brochure
Provides information 24/7

. Creates a certain perception of your company
(i.e. your brand)

Educates people about what you do
. Offloads functionality from staff
. The opportunities are limitless



® ® ® Ficments of an effective site

Start with the basics (i.e. site title)
Easy to navigate (i.e. iIntuitive navigation)
Balance between functionality and design

Content and design focused on your target
audience

Up-to-date content (Content IS King!)
Graphics are optimized and load quickly
Clear, intuitive path of action within 1-3 clicks



® ® ® Ficments of an effective site

Compatible with multiple browsers (IE,
-irefox, Safari - PC/Mac)

Make sure your home page has a focal point

Dial-up speeds - still consider them - not
everyone is on broadband

Ability to update or expand - the site should
be scalable, able to change over time

Use new technology when it makes sense
(I.e. podcasts, blogs, video, etc.)




® ® ® Example - What not to do!

f,'; NEIU Foreign Language Lab - Windows Internet Explorer ===
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® ® ® Example - What not to do!
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PPPS Importance of keeping your
content current

New Visitors recognize old content

Returning visitors will return if you
orovide new information

Other sites will link to you

Search engines know when you
change your content

You'll have a competitive advantage
You have a story - Share It!



® ® ® Ways to check your site

Nttp://validator.w3.org - Check your HTML

Nttp://validator.w3.org/checklink - Check your

iNnks

. http://juicystudio.com/services/readability.ph
p - Check the level of readability

- www.instantposition.com - Check for the first
five words you use to describe your site
http://www.g42.nl/demos/colorblindnesssimulator/col
ors.html - Check to see how your site looks to
those with color blindness

- Www.webpagesthatsuck.com - Checklists to
grade your site




® ® ® Marketing your site

MY TH: If you build it, they will come
People need to know you're on the Internet.

People need to know where you are on the
Nnternet.

Make sure your URL is prominently displayed
on everything.

People need to know WHY they should come
to YOUR Web site.

Building a site does not equate to
top search engine results




® ® ® Getting traffic to your site

- Traditional marketing - advertisements,
business card, e-mail signature, marketing
collateral, PR campaign

. e-Newsletters - e-mail containing links back to
your site - archive as text on your site for
better search engine optimization

Banner ads/Internet marketing

. Search Engine Optimization & Marketing
(SEO & SEM)
Google, Yahoo, MSN, DMOZ

Post in forums as an expert



® ® ® Getting traffic to your site
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® ® ® Getting traffic to your site

Directory listings - find ones that are relevant
to your industry and/or for your keywords
SClway.net
Association sites
Try Googling your industry geographically

BLOGs (tell your story)
WordPress
Blogger

Social networking sites
Facebook
|dealist

Cool People Care
Care?



® ® ® Take-away Tips

- Online donation tips
- Top 10 Web site Dos and Don’ts
- Are you ready for a redesign?



® ® ® Take-Away Tips

- Your Web site may be a first
impression. It will have a lasting
impression but whatever you do just
Make sure you IMPRESS.

- Your Web site can help your
organization bring about social change.

- Change can not occur without a
commitment.



® ® ® Questions?
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